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The Future of News Publishing

Business Models – Strategies – Tactics
9 – 10 October 2008, Rome, Italy

Chair: Niko Ruokusuo, President, Sanoma Kaupunkilehdet, Finland
Thursday, 9 October 2008

9.30 
Registration, with coffee and tea

The strategic way into the future

10.00 
Opening of the Executive Forum

10.15 
Milestones and future developments in the news publishing industry
Reiner Mittelbach, CEO, IFRA, Germany
10.45
Building revenue growth strategies: Learnings from different industries and applications to print media

Anand Ramabhadran, Chief Strategy Officer, Hindustan Times Media Ltd., India 

11.30
Coffee break

11.45
Best practice of cross-media advertising: Mod My Motor
Andy Phelan, Editor, Herald Express, UK (Participant IFRA XMA Cross Media Awards 2009)

12.30
Implementing Balanced Score Cared in Newspaper Companies

Saleh Alhumaidan, Managing Director, Al-Yaum Media House, Saudi Arabia
13.15 
Lunch and networking tables

14.30
Brief feedback from the networking tables

14.45
Why to invest in newspapers?
Patrick Keaney, Financial Operator, iMedia Advisory Services Ltd
15.30
Interactive session: Why and how would you invest in the media industry?
Jochen Dieckow, Business and New Media Research, IFRA and 
Christiane Schmidt, Business Development Manager (Events), IFRA, Germany
16.15
Coffee break

16.30
The Italian newspaper industry landscape in tough times

Alessandro Brignone, Direttore Generale, FIEG – Federazione Italiana Editori Giornali, Italy
17.00
Applied principles of innovation
John Tabor, Publisher, Seacoast Media Group, USA
17.45
Discussion and summary of the first day

18.00
Cocktail and networking dinner
Friday, 10 October 2008

Innovative examples of business development

9.30
Semantic search and navigation in news portals: Bringing the web to its potential

Dr. Sebastian Schaffert, Research & Development, Salzburg Research, Austria

10.15
Search with updated strategy 

Mikal Rohde, Director/Vice President, Schibsted ASA, Norway

11.00
Coffee break
Tactics to stay relevant to the future customer

11.30
How to reach the community starting from the paper

Jack Knadjian, VP Publ. Market Segment, Worldwide Graphic Comm. Group, Kodak Communications Group, UK

12.15
What matters to our readers? Which media do users need?

Richard Reinsberg, Market Development Manager, Edda Media, Norway

13.00
Summary of the day and outlook 
13.15 Concluding lunch
All presentations will be available to download from www.ifra.com from 15 October. Password for downloading is ‘innovation’. A reminder e-mail will be sent to you with a direct URL and the password.
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